soLuUM

Solution Provider

2025 4Q
Earnings Announcement

2026.2



2025 4Q Highlights

4Q
Eamings

Eamings
Highlights

Others

Sales 427.7 bn.(YoY +84.2bn.) Oo/P 8.0 bn.(YoY +6.7bn)

ESL * NA sales expansion : NA accounted for 20% of ESL sales in 4Q, up from 11% in 3Q, driven by the start of
local production in Mexico in November and robust new business from Amazon Whole Foods Market

« Aldi Nord : following the start of supply in 3Q, maintained strong volumes in 4Q
— Store installations completed in Belgium, and Germany on track from completion in 2026

» US mega retailer : currently undergoing a full-store POC for a new product, while a demo for an advanced
communications solution is planned for 2026 1Q — targeting for POC in 2026 3Q

Module +18% YoY growth in 4Q driven by stable TV shipments and increased sales to LGE
— LGE sales of KRW 23.8bn in FY2025; further growth expected in 2026 with the Indonesia plant SOP in 1Q

loT Hyundai AutoEver : achieved GPS-based vehicle tags sales of KRW 3.7bn in 4Q, enabling real-time tracking
from storage yards to vessel loading and contributing to improved logistics efficiency

GDK Cosmetics | Achieved another strong quarterly results, with 4Q sales of KRW 16.7 bn. and O/P of KRW 1.9 bn.

SOLUM 2026 First-Half Outlook | Sales guidance of KRW 904 bn., representing 13% year-over-year growth

1) ESL — Electronic Shelf Label 2) NA — North America 3) POC - Proof of Concept
4) SOP - Start of Production 5) loT - Internet of Things



Financial Results

unit : KRW bn., %, %p m 2024 4Q m

Sales 427.7 343.5 +84.2 472.6 -44.9

Gross Profit 69.4 60.7 +8.7 74.0 -4.7

(%)

Operating Profit 8.0 1.3 +6.7 14.8 -6.8

(%)

Profit Before Taxes -0.4Y -5.3 +5.0 14.4 -14.7

(%)

Net Income 1.9 -0.5 +2.4 6.4 -4.5

(%)

1) Includes impairment losses on investment securities KRW 12.6 bn.



Sales by Business Division

2025 4Q Sales by Division

Division Sales YoY

Electronics?

1) Electronics — Power Module, 3in1 board, Digital Signage, etc.
2) Info. and Comm. Technology — ESL, loT products, etc.

Sales Trend by Division
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Balance Sheet

unit : KRW bn., %

2025 4Q end 2025 3Q end

Total Assets 1,279.6 1,273.9 +5.7 +0.5%
Cash & Equivalents 156.8 127.4 +29.4 +23.1%

Total Liabilities 710.1 716.2 -6.1 -0.9%
Debt 435.3 437.6 -2.3 -0.5%

Total Equity 569.6 557.7 +11.9 +2.1%
Capital Stock 28.1 28.0 +0.1 -

Liability to Equity % 124.7% 128.4% -3.8%p

Debt to Equity % 76.4% 78.5% -2.0%p

Net Debt to Equity % 48.9% 55.6% -6.7%p




SOLUM 2026 First-Half Outlook

Tangible results are emerging from our global expansion and business diversification efforts over the past two
years, while the ESL NA Mega Project is progressing well and expected to contribute to sales starting in 2026 2H

2026 First-Half Sales Outlook
e 2026 1H Growth Catalysts
4104 | ESL +63bn. (vov +25%)
""""" (+13%) | |

S / v" Strengthening global leadership with advanced ESL technologies, including large-size
ESL, apparel ESL, and advanced communication solutions

v" Expansion in the NA market driven by the full-scale Mexico production, while new sales

opportunities in SE Asia and Latin America backed by our strong global sales network

Non-ESL +41bn. (vov +8%)

v Module Pursuing sales stabilization through customer base expansion and entry into
new module businesses

v ANPV  Entry into auto electronics in TH, with sales growth expected to accelerate
in 2H through business expansion in Al data center, EV chargers, and lighting

v" Display Diversifying sales channels from direct sales to distributor networks to further
drive growth in global markets, including the Americas and Europe

v GDK Following the M&A 2025 3Q, a YoY base effect expected in 2026 1H
'25 1H Results 26 1H Outlook — Driving company-wide profitability improvement through double-digit OPM

1) ANP — Automotive & Power



NRF’ Retail’s Big Show 2026

Introduced ‘Retail in Sync’ at NRF 2026 through our SOLUM Store Platform(SSP), a store-intelligence strategy
that integrates ESL, Al cameras, digital signage, and sensor data into a single platform to enhance store
operations and strengthens retail media monetization

We're ready to meet youat RETAIL’S BIG SHOW NRF'26

Data Integration

Integrating ESL, Al
soLum cameras, digital signage,
and loT sensor data into a

Retail in Sync single SSP platform

Revenue Operation

Maximization Optimization
Optimizing RMN? SOLUM Automating & linking
through data- Retail in Sync store operations in
integration to real-time, from pricing
boost efficiency -NRF 2026- and merchandising to
and create media inventory, picking and
revenue energy mgmt.
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Experience Elevation

Providing personalized in-
store experience by
integrating customer
behavior, ESLs and contents

F Jacob K: Javits Convention Center, USA
Hall 3D Level 3 #4457

1) NRF — National Retail Federation
2) RMN - Retail Media Network



Disclaimer

The 2025 4Q results of SOLUM are prepared on a consolidated basis in accordance with IFRS.

This document is provided for the convenience of investors only, before the external audit of our 2025 4Q
financial results is completed. Some part of this document may be subject to modification following the
completion of an audit. This document was created for the purpose of providing information that will help
investors make informed decisions. It was not created to solicit investors to buy or sell SOLUM's stock. The final
decision and responsibility for investments rests solely with the user of this document and its content.

Furthermore, this document contains certain “forward-looking statements” based on management’s current
expectations, beliefs, plans, and assumptions using information available at this time. The forward-looking
statements pertain to future events and our anticipated future business condition and financial performance,
often containing terms such as “forecast,” “proceed,” “plan,” and “strategy.” Moreover, forward-looking statements
are subject to changes in business conditions and uncertainties, which may cause our actual future results to
deviate from the projected forward-looking statements. Any projections in this document are made as of the date

"non

hereof taking into account current market conditions and the business direction of SOLUM. These projections
may change based on any changes in market conditions or SOLUM's strategies. Accordingly, SOLUM undertakes
no obligation to update or revise any forward-looking statements, whether due to new information, future events,
or otherwise. While every effort is made to ensure the accuracy of information posted on this document, SOLUM
assumes no responsibility, whatsoever, for any damages resulting from the use of this document or its content.
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